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BEVERLY HILLS
SPEAKS ‘ITALIA

1l designer Joe Day contribuisce ad abbel
la sede di Ferrari Maseraf
@ un museo.

re Los Angeles creando
i a Beverly Hllls, uno showroom simile

Designer Joe Day helps

‘Beautify L.A.”
Craraner soe Day helps ‘Beautify LA by creating a museum-like

for Ferrari Maserati of Beverly Hills.

A pochi passi dalla celebre Rode
trova, in Wilshire Boule
testimoniata dal f

Driv teatro dell shopping i Juia Roberts nel i Prety

vard, I sede Ferrar Mseratdi Beverly il

10 che la concessionaria, inaugurata otto ani fa,

tetimonsta dal i, inaugurata otto anni fa, rappre

Tl adsior successo negli Stati Uni,che costituiscono i principale

e ol pmomobilistiche nel mondo. I brief progettuale di Ferrari Maserati richiedeva I trasformazi

o e dignitos, qegs s del edifico i matton e cemento aibito a magazzino in uno spazio mader-

a designer b st et 80 dei marchi talian e delo sttus delllusre indirizo. A tale scoph

ax iesto di creare uno spazio vetrina, “del tutto analogo a una galleria darte, dote

st prott b ero rpprese o I b focal venendo al contempo valorizzati

1 s0gno benehé accessibile”, ha dichiarato Giacomo Matiol i N

e iacomo Mattioli, presidente di Ferrari Maserati di

i :mx v;u Day & stato scelto per mettere in atto la trasformazione, ha studito

mentre la parte postonons . P URica area espositiva e le vetture l parte anteriore dellediico

e T 1.::‘??(‘,‘:” !m;!r era stata adibita esclusivamente a officina. Insiemeal

st s, Decgan-Day Desg e Day a convertito la superfice i 800 met quadralin s
m e i ch rendono gusia alk fcone utomapene e ;

inalogn ot clSiver Lake, I vetture sono ora esposte i unamblentaziono modern ol ol
‘4 & QHeL I cui Tarte modema viene esibita in un museo. Dopo un'ispeione iniziale dellinfr

i,  risultato evidente che i obietiv pro-
dunl degoioe otuni
& i, Lastessa architeftura s presenta in modo
o duumlmrnlf stk i e cele
e e izione di questi gioiell italiani di indu-
e & qualtro ruote. Solo Tocchio di un
ot il di conosere e eraty
mmmm del pr ha coinvolto ogni singo-
et il el st
“p In iguardato per 1o pitl interventi m
e soltrazione — spicga Day —
e elivo e quello i rivelare a e
sitente manipolando le superfci e mettendo a
o la struttura”. Lintento del suo studio era
el di creare un amblente neutro che facesse
contrasto lle vetture espost

s ml de

or quanti di e diuma possibie, proseguc
esigner, indicando vers il Soffito, Nel ona
Kmiarie, gi Ty cui sono sempre
i vetture cs
Lo stuio ha quins Lw(mlo il collgmento ra
fronte ¢ retro, per c maggior flu
ira gl pas. Sull pavimentzione s coments
precsifentc sono stae pisate plastrle i por-
Coloin sa le dimensioni di 61 em x 61
G per rbme u mvmm wolozza con cui
esporre le vetture di alta gamma, Le piastrelle
riflettono Ia luce naturale, garantendo allo sp
untilluminazione. dina 1cdcthhma o
la anbi n corris
questa zona i col npmnml\w, R
aghut del secondo piano & sata sccnianer:

da

1 prima fase del sabbi
re ed esporre. ll]lcnnnucllle il soffitto drlll n"'( 'ina
prsitene,per et i stapenda stura
(el tetto. “Abbiamo ampliato e valo

o lnghi 3,05 mer ¢ arghi 20 metr, ra
Je campate per far confluire nello spazio la rag-

 Ferrari

attenzione
(Im vecol. Infine, I strutura el ttlo dell sho

m che si affaccia su Wilshire Boulevard & a
Vista, Qui Talteza attualo g 7,3 metri. Sopra
alla pavimentazione dello showroom, singolari
capriate e travetti si combinano con limpianto

ety vl fareyia i o
a di el costrutvsta e si gustappone alle
S questo spazio espositivo
e Ll Premi di For-
nula Uno cre: osfera tipica da mondo
Gelle competiion Fer ﬂl\m\nmu lospazio 12
oclodl senvis! i tna velaa lrga .75 meli ¢
a5 mat e o€ ok, cnlalice
loune del eéatito Secondo Dy Topla
apertura in vetro costituiva un prerequisito per
illuminare 10 showroom anteriore nonché per
“consentire di vedere il maggior numero possibile
di vetture dalla strada”. Il designer ha inoltre sot-
tolineato che, poiché Wilshire Boulevard rappre-
senta una delle arterie maggiormente trafficate
dell 203 i s Angele, abbiamo vlio e
taggio dallubicazione dello showroom, ren-
dendo pil e e pasiant veders il contennto
dellospuio” La definizione poebbe esere qucl,
Ia di una campagna Hlp Beautly Los Angoles
(aiuta ad abbellire Los Augelcs) did
prio nellotile Ferrari-Maserati.

MASBIRATY




A short
Drive shopping spree i the ilm
Woman” s the Wilshire Boulevard
Fernari Maserati of

’ ‘e on.the importance of this
location, the eight-year-old concessionario s
the highest-selling Ferrari Maserati dealership
i the country, with the United
being the biggest in the world for both of the
Italian exotic car manufacturers,
The design brief from Ferrari Maserati
required that the existing shell of the 19205
brick and cement warchouse building be
transformed into a modern and dignified
space orthy o the prsige o e i
and the status of their esteemed.
5 addross o acviov tis ondy th
designer was asked (o create a showcase
space, “very much like an art gallery where
our products would.be the focus but they
would be enhanced by the dreamy yet

essible environment,” says Giacomo
Mattioli, President - Ferrari Maserati of
Beverly Hills. When Designer Joe Day was
selected (o effect the change, he studied the
original layout, which had the front space of
the building as the sole display area for the
cars, A dark, industrial rear area had been
used striclly for the service garage. Together
with s firm, Deegan-Day Design LLC, Joe
Day turned the 800 sq m (8,611 sf) floor plate
into the showrooms and offices thai do justice
(o the lalian automobil icons. The itver
Lake-based studio’s minimalist intervention

om lrr'm Roberts famous Rodeo

everly Hills.

For perspe

States markel
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now displays the cars in @ modern, tasteful
setting similar to the way a museum displays
modern art. After an initial inspection of the
facility, it is apparent that bot the agency
and studio’s design goals were accomplished.
The architecture itsel
ideal for exhibiting these four-wheeled talian
gems of industrial design. Only the eye of the
conoscenti will realize that the fine hand of
the designer passed over every square meter
of the structure. “The project was more about
remound anc subiraction e Doy
objective was t0 reveal existing beauty by
manipulating surfaces and uncovering
structure.” The design principal explains that
s studio wanted * tooreate a i
environment as a foil
could be displayed.
design was to sandblast and further expose
the existing garage ceiling to reveal the
beautiful roof structure. “We augmented and
nhanced seven 3,05 metors (101, long by
20 metors (11.) wide Skylighis etooes tho
Erple e e of
Southern Californian daylight into the space,
continues the designer as he gestures upuward.
toward the ceiling. In this rear area, sales
office layouts and their sightlines to the cars
were configured. Neai, the studio opened up
the connection between front and rear to
Jacilitate a greater flow between the spaces.
Granite Fiandre, semi-matte 61 cm. 2 61 em
(24” @ 24”) porcelain tile was laid over the
existing cement floor to create a light-colored.

gainst which the cars
he first phase of the

—

)

Ifis strikingly invisible—

palelte with which (o exhibit the higheng
automobiles. The tile reflects the il
and gives the space a diffused ang
balanced illumination, perfect jor ,,,,\
1 his connection, the stairs leading 1 g
second floor offices
to mot siphon attention away,
vehicles

were neatly conjigureq g
th

from d

Finally, the roof structure of the Wishiry
Boulevard entry showroom was epoay
Here the vertical height i now 7.3 metor 24
). High above the showroom flooy syet
boustring trusses and joists combiye i g
exposed mechanical system o create  sop o
constructivist canvas juctaposing thy eype
below. I this frontal display space, g
projections of Formula One Grand p

king

i races

) high glass
store front was enabled to foud space wilh
the even northern light of an artist’s gar
Day says the large glass opening was requisite
not only for lighting the front showroom, bt
also to “allow as many of

Jrom the street as possivie.” The lead designer
continues by pointing out that since Wilshire.
Boulevard is one of the most heavily traficked
thoroughyares in the Los Angeles arca, “
wanted to capitalize on the location by
Jucilitating passersby to see into the space,
One might descrive it as a classy ‘Help
Beautify Los Angeles’ campaign... Ferrari
Maserati style.

FIRST FLOOR PLAN

WEST ELEVATION

o

@ quelladi un Uinforvento moder

o it i o Vedifido
il it ol 1920, Nl s mrvero

unfombientazion analoga

Cors e diloyed i o dignified seing smir
10 @ museum. The original 19205 warchouse

building was allowed fo lclogoe with the moder
‘and minimalist interventio

o sone ocarstamers alor sl oo o
dietro la salo esposiiva.

Designer Joe
G e e
service garage. Salos offices are cleanly placed

on the side and rear along the sightlines of the cars
on display.
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